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DIGITAL MARKETING STRATEGIES FOR JOURNAL _

—— Search Engine Optimization (SEO)

—— Social Media Marketing

—— Email Marketing

—  Content Marketing

e Webinars and Online Events

—— Collaboration and Partnerships
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~ Search Engine Optimization (SEO)
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Search Engine Optimization (SEO)

ey

Definition: Identifying and analyzing the search terms that users enter
into search engines.

 Purpose: To understand what keywords are relevant to your journal and what terms potential visitors are using.
 Tools: Google Keyword Planner, SEMrush, Ahrefs, and Moz.

( 1) Keyword Research

(2) On-Page SEOW Definition: Optimizing individual journal web pages to rank higher and earn
more relevant traffic.

« Components
* Title Tags: Crafting compelling and relevant titles for your journal pages.
 Meta Descriptions: Writing brief summaries of journal pages that appear below the title in search results.
* Headings: Using proper heading tags (H1, H2, H3) to structure journal content.
« Content: Creating high-quality, relevant, and keyword-optimized journal content.
 URL Structure: Ensuring URLs are clean, descriptive, and include journal keywords.
* Internal Linking: Linking to other relevant pages within your journal to improve navigation and indexing.
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Search Engine Optimization (SEO)

(3) Off-Page SEO} Definition: Enhancing the perception of your website’s popularity,

relevance, trustworthiness, and authority.

« Components
« Backlinks: Earning links from other reputable sites to your content.
« Social Signals: Engaging on social media platforms to increase visibility and drive traffic.
* Guest Blogging: Writing articles for other websites to gain backlinks and exposure.

4) Technical SEO

« Components
+ Site Speed: Ensuring fast load times.
* Mobile-Friendliness: Making sure the site is responsive and works well on mobile devices.
« XML Sitemaps: Creating and submitting sitemaps to search engines to improve crawling and indexing.
« Structured Data: Using schema markup to help search engines understand the content of your site

~,

Definition: Improving the technical aspects of a website to enhance
its visibility and user experience.
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Search Engine Optimization (SEO)

{5) Content SEO lDefinition: Creating and optimizing content to attract and engage visitors.

« Components
« Quality Content: Producing informative, engaging, and valuable content that meets user needs.
« Keyword Optimization: Integrating relevant keywords naturally within the content.
 Content Format: Using various formats like blogs, videos, infographics, and podcasts to engage different audiences.

( 6) Local SEO

« Components
« Google My Business: Creating and optimizing a Google My Business profile.
* Local Keywords: Using location-based keywords.
* Local Listings: Ensuring consistent NAP (Name, Address, Phone number) across directories.

.

Definition: Optimizing a website to be found in local search results.
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SEO Utilization in Journals

1. Optimize article titles, abstracts, and
keywords to improve search engine rankings.

2. Use relevant keywords that researchers
are likely to search for.

3. Ensure that the journal’s website Is user-
friendly and mobile-optimized.
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SEQO Utilization in Journals

1. Optimize Article Titles, Abstracts, and Keywords to Improve Search Engine Rankings

Article Titles

- Strategy: Craft concise, descriptive,
and keyword-rich titles that
accurately reflect the content of the
article.

* E.g.: Instead of "A Study on the
Effects of a New Drug," use "Effects
of New Drug X on Hypertension in
Adults: A Randomized Controlled
Trial." This title is more specific and
includes potential search terms like
"Effects,” "New Drug X"
"Hypertension," and "Randomized
Controlled Trial."

Abstracts
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« Strategy: Write abstracts that are
clear, informative, and contain
primary keywords related to the
study. The first 150 characters are
especially critical as they are often
displayed in search engine results.

 E.g.: "This study investigates the
efficacy of Drug X in reducing
hypertension among adults. A
double-blind, randomized controlled
trial was conducted over 12 weeks,
showing significant reductions in
blood pressure levels."

Keywords
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- Strategy: Select relevant keywords
that researchers are likely to search
for, and incorporate them naturally
within the title, abstract, and
throughout the article.

» E.g: For a study on hypertension,
keywords might include
"hypertension," "blood pressure,"
"Drug X," "cardiovascular health,"
and "clinical trial."




SEO Utilization in Journals

2. Use Relevant Keywords that Researchers are Likely to Search For

Keyword Research

* Use tools like Google Keyword Planner, SEMrush, or specialized academic databases to identify
commonly searched terms in your field.

Long-Tail Keywords

* Incorporate long-tail keywords, which are longer and more specific phrases. These may have
lower search volumes but higher relevance and lower competition.

* For an article on a new cardiovascular drug, use long-tail keywords like "new cardiovascular drug
2024," "clinical trial results for Drug X," or "efficacy of Drug X in treating hypertension.”
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SEO Utilization in Journals

3. Ensure that the Journal’s Website is User-Friendly and Mobile-Optimized

User-Friendly Design Mobile Optimization Accessibility

* Navigation: Ensure the website has * Responsive Design: Use a * Ensure Accessibility: Comply with
a clear, intuitive structure with easy responsive web design that adjusts Web Content Accessibility
access to articles, archives, and the layout based on the device Guidelines (WCAG) to make content
search functions. being used, ensuring readability and accessible to people with

» Load Speed: Optimize the website’s usability on smartphones and disabilities. Use alt text for images,
load speed by compressing images, tablets. proper heacjing structures, and
leveraging browser caching, and » E.g.: Aresponsive design might contrast ratios that are easy to read.
minimizing HTTP requests. include larger buttons and text, * E.g.: An accessible website might

« E.g.: Implementing a simple top simplified navigation, and optimized include alt text like "Graph showing
navigation bar with links to the latest images that scale correctly on reduction in blood pressure over
issues, archives, categories, and a mobile devices. time for patients taking Drug X."
search bar.
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Social Media Marketing

Social Media Marketing (SMM) is the
practice of using social media platforms to
promote products, services, or content,
engage with audiences, and achieve
marketing and branding goals.

SMM involves creating and sharing content
tailored to each platform to drive
engagement, build community, and increase
Journal awareness.

In the field of journal publishing, it can be used for the following:

« Create and maintain profiles on platforms like Twitter, LinkedIn, Facebook, and
ResearchGate.

« Share published articles, upcoming issues, and journal news regularly.

* Engage with the academic community through discussions, Q&A sessions, and live
events.
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Social Media Marketing

/

1. Create and Maintain Profiles

on Social Media Platforms

~

Strategy: Establish a presence on key social media platforms to
reach diverse audiences within the academic and medical
communities.

* Execution
Twitter: Create a profile to share updates, engage in real-time conversations, and use hashtags relevant to the

journal’s topics.

LinkedIn: Develop a professional page to connect with researchers, practitioners, and institutions, and post content

related to the journal’s field.

Facebook: Set up a page to share longer posts, images, and videos, and to foster a community through groups and

interactive content.

ResearchGate: Create a profile for the journal to share published articles directly with researchers and academics.
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Social Media Marketing

/ \
2. Share Published Articles, | Strategy: Regularly post updates about new articles,
Upcoming Issues, and upcoming journal issues, and news to keep the audience
Journal News Regularly | informed and engaged.
 Execution

* Published Articles: Share links to new articles with a brief summary and key findings to attract readers.

» Upcoming Issues: Announce the table of contents for upcoming issues, highlighting special features or significant
studies.

« Journal News: Inform followers about editorial changes, new partnerships, or special events related to the journal.

* E.g: On LinkedIn, the journal can post a weekly update summarizing the latest issue’s articles, including direct links
to each piece.
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Social Media Marketing

~.

3. Engage with the Academic
Community Through Discussions, | Strategy: Actively engage with followers by initiating and participating in

Q&A Sessions, and Live Events discussions, hosting Q&A sessions, and organizing live events.
 Execution
* Discussions: Post thought-provoking questions or comments on current topics to stimulate discussions and gather insights from the
¢ ]§O8r;nAmSu:|stZ.ions: Organize regular Q&A sessions with authors, editors, or guest experts to answer questions and discuss research
. Il?\?%:g\slénts: Host live webinars, interviews, or panel discussions on trending topics or recent studies to engage the audience in
real-time.

* E.g: The journal could host a monthly live webinar on Facebook where leading researchers discuss their latest studies and answer
questions from attendees.
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Email Marketing

Email marketing is a powerful tool for scientific medical journals to reach and engage
with their audience directly through the following ways:

Build an email list of subscribers interested in the journal’s content.

Send regular newsletters featuring new articles, special issues, and
announcements.

Personalize emails to cater to the interests of different segments of
the audience.




Email Marketing

N

Strategy: Create a targeted email list of subscribers who are genuinely

1. Build an Email List of Subscribers | orested in the journal’s content.

Interested in the Journal’s Content

* Execution:
« Sign-Up Forms: Place sign-up forms prominently on the journal’s website, including on the homepage, article pages, and in the
footer.
* Incentives: Offer incentives such as free access to select articles, special reports, or participation in webinars to encourage sign-
ups.
 Events and Conferences: Collect email addresses during academic conferences, webinars, and other events by offering
attendees the opportunity to subscribe.
+ Social Media Promotion: Use social media platforms to promote email subscriptions, highlighting the benefits of joining the
mailing list.
* E.g. The journal can offer a free downloadable eBook on a trending topic in the medical field to visitors who subscribe to the email
list.
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Email Marketing

-
rd

LZ. Send Regular Newsletters Featuring New Articles, Special Issues, and Announcements J

« Strategy: Keep subscribers informed and engaged by sending out regular newsletters featuring the latest journal
content and updates.

+ Execution:

 Content: Include summaries of new articles, links to full articles, information about upcoming special issues, and
important announcements.

* Frequency: Determine an optimal frequency for newsletters, such as weekly, bi-weekly, or monthly, to maintain
consistent communication without overwhelming subscribers.

* Design: Use a clean, professional design that is visually appealing and easy to read on both desktop and mobile
devices.

« Call-to-Action: Include clear calls-to-action (CTAs) encouraging recipients to read articles, visit the journal’s
website, or engage with special issues.

Friday, June 14, 2024 2024 MJ& M BIOLABS



Email Marketing

—— 3. Personalize Emails to Cater to the Interests of Different Segments of the Audience J—

o Strategy: Increase engagement by personalizing email content to match the specific interests
and preferences of different audience segments.

« Execution:

« Segmentation: Segment the email list based on criteria such as subscribers’ research
interests, past interactions with the journal, geographical location, and professional roles.

» Tailored Content: Create tailored email content for each segment, ensuring that the
information is relevant and valuable to them.

 Dynamic Content: Use dynamic content blocks within emails to show different content to
different segments without needing to create multiple versions of the same email.

* Personalization Tokens: Include personalization tokens to address subscribers by name and
reference their specific areas of interest or previous engagements.
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Content marketing
Involves creating
and distributing
valuable, relevant,
and consistent
content to attract
and engage a
target audience.

Content Marketing

J
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For scientific journals, content marketing can enhance visibility, engage
readers, and promote research through the following ways:

Develop blog posts,
infographics, and video
summaries related to
published research.

Highlight key findings,
author interviews, and
behind-the-scenes looks
at the editorial process.

]\

Share this content on the
journal’s website and
social media channels.
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Content Marketing

1. Develop
Blog Posts,
Infographics,
and Video
Summaries
Related to
Published
Research
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Strategy: Create diverse types of content to make research accessible and
engaging for a broader audience.

Execution: Blog Posts: Write blog posts that summarize and explain research articles in an
" accessible language. These posts can break down complex studies into key points,
discuss implications, and provide context.

Infographics: Design infographics to visually represent research data, key findings, and
trends. Infographics are highly shareable and can simplify complex information.

Video Summaries: Produce short video summaries where authors or experts explain the
main findings and significance of their research. These videos can be used to reach
audiences who prefer visual content.

Example: A blog post could be titled "New Insights into Hypertension
Management from Our Latest Study," an infographic might show
"The Impact of Drug X on Blood Pressure: A Visual Guide," and a
video summary could feature the lead author discussing the study's
methodology and results.
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Content Marketing

2. Highlight
Key Findings,
Author
Interviews,
and Behind-
the-Scenes
Looks at the
Editorial
Process
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Strategy: Engage readers by showcasing the human side of research and
providing deeper insights into the scientific process.

Execution:  Key Findings: Create posts that spotlight the most significant findings from
recent research articles, explaining their relevance and potential impact.

Author Interviews: Conduct and publish interviews with researchers to
discuss their work, motivations, and the implications of their findings. These
interviews can be written, audio, or video formats.

Editorial Process: Share behind-the-scenes content about the editorial and peer
review process to demystify how articles are selected and published. This can include
interviews with editors and reviewers, and overviews of the publication journey.
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Content Marketing

3. Share Strategy: Maximize the reach and impact of created content by sharing it
Contenton  across multiple platforms.
the
Journal’s Execution: Website: Publish blog posts, infographics, and videos on a dedicated
. section of the journal’s website, ensuring easy access for visitors.

Website
and Social
Media Social Media: Share content on platforms like Twitter, LinkedIn, Facebook,
Ch | and YouTube to reach a wider audience. Use relevant hashtags, tags, and

anneis engaging captions to increase visibility and interaction.

Email Newsletters: Include highlights of blog posts, infographics, and
videos in regular email newsletters to keep subscribers informed and
engaged.

Friday, June 14, 2024 2024 MJ& M BIOLABS



Webinars and Online Events

Webinars and online events are excellent tools for engaging with the research community,
disseminating knowledge, and building a sense of community.

They can be used to

* Host webinars featuring authors, editors, and guest experts discussing recent research.
* Organize virtual conferences and workshops to engage the research community.

 Promote these events through the journal’s digital channels and partner networks.
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Collaboration and Partnerships

Partner with academic institutions, professional societies,
and research organizations.

Co-host events, share content, and cross-promote
publications.

/
[

Utilize guest blogging and co-authorship opportunities to
reach new audiences.

(
R
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Analytics and Reporting

Use tools like Google
Analytics to track website
traffic, user behavior, and

content performance.

\

Monitor social media
metrics to gauge
engagement and reach.

Regularly review and
adjust marketing
strategies based on data
Insights.
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THANK YOU!

At MJ & M BIOLABS, we pride in offering essential training
for authors, reviewers, editors and other key stakeholders in

the field or research

Phone Contact Suite 34, 3rd Floor,

Gateway Mall, Nairobi - Kenya

+254 705953914
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« This presentation is intended for educational purposes within the scope of
journals published in MJ & M BIOLABS.

* No part of this presentation may be reproduced, distributed, or transmitted in
any form or by any means, without the prior written permission of MJ & M
BIOLABS.

* Any references or citations from this presentation should credit the original
source as per the citation guidelines of MJ & M BIOLABS.

* For permissions beyond the scope of this license, please contact MJ & M
BIOLABS at editor@mjmbiolabs.co.ke .
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